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   Great Lakes Boating is the authoritative source of news and 
information for all those boaters who cruise the freshwater 
seas and inland waterways, better known as the “Sweetwater 
Seas.” This bi-monthly magazine caters to today’s modern, 
affl  uent power and sailboaters who are in the market for new 
vessels, products, and services to make their cruising excur-
sions—whether short or long—safe and enjoyable.

   For more than three decades, Great Lakes Boating has 
been reaching boaters from the Mississippi to the Atlantic. 
Its insightful boat reviews, relevant opinion pieces, and timely 
news stories are a must-read for all recreational boaters on the 
Great Lakes and beyond. Moreover, the well-written feature 
stories lead to a greater pass-along readership among friends 
in the boating community.

   Throughout its more than 34 years of service to the boating 
communities in the Great Lakes, the magazine has experi-
enced consistent growth and expansion, and for very good 
reasons. GLB boasts the distributional power of a national 
publication and the marketing precision of a regional one. The 
magazine targets all boaters on the Great Lakes in Canada 
and the United States, as well as those boating in the region’s 
numerous waterways. This includes the eight states border-
ing the Great Lakes, their major cities such as Minneapolis, 
Chicago, and Cleveland, plus readers in Missouri, Kentucky, 
Tennessee, Louisiana, Alabama, Mississippi, Florida, and its 
Keys. Our readership extends from the East Coast states to 
the Atlantic coast.

Reaching Recreational Boaters and Sportfishermen
on the Great Lakes and Inland Waterways

P
R

IN
T / O

N
LIN

35 YEARS
1982 2017TO

   Great Lakes Boating is the authoritative source of news and Great Lakes Boating is the authoritative source of news and Great Lakes Boating
information for all those boaters who cruise the freshwater 
seas and inland waterways, better known as the “Sweetwater 
Seas.” This bi-monthly magazine caters to today’s modern, 
affl  uent power and sailboaters who are in the market for new 
vessels, products, and services to make their cruising excur-
sions—whether short or long—safe and enjoyable.

   Throughout its more than 34 years of service to the boating 
communities in the Great Lakes, the magazine has experi-
enced consistent growth and expansion, and for very good 
reasons. GLB boasts the distributional power of a national GLB boasts the distributional power of a national GLB
publication and the marketing precision of a regional one. The 
magazine targets all boaters on the Great Lakes in Canada 
and the United States, as well as those boating in the region’s 



THE GREAT LAKES
BONUS DISTRIBUTION
BOAT SHOWS & BOATING EVENTS 

 
 

 

 

 

 

.

Controlled Yacht Club & Marina Distribution 

Great Lakes Boating Readership 

No other magazine in the nation has such a 
well-de ned, targeted and controlled distribution 
network as Great Lakes Boating. Each issue of our 
magazine is delivered to all the places that 
boaters congregate in our area of reach. We take 
great care in selecting those places where our 
magazine will have a high pass-along rate 
within the local boating community. 

20%  go to states along the Gulf, the 
Atlantic and the Mississippi River 

7%  go to the Southwest, primarily California and Arizona

73%  go to U.S. states and Canadian 
provinces surrounding the Great Lakes.

 Readership ..................................................................... 43,500

 Frequency ....................................................................... Bi-Monthly

 Readers per copy ............................................................ 3.0

Paid Circulation

Newsstand Sales

Subscriptions

Yacht Club and Marina Distribution

WWW.GREATLAKESBOATING.COM

The Great Lakes are the largest, most lucrative boating 
market in the country. Statistics show that more than 
one-third of all U.S. boating occurs on the Great Lakes 
by an estimated 4.3 million registered U.S. boaters 
and 1.5 million Canadian boaters. These individuals 
will spend more than $9.5 billion a year on their prized 
possessions, and this figure jumps to $30 billion when 
fishing expenditures are included. GLB has been a 
staple of yacht clubs and marinas for many years. It 
has become the gold standard for boating news, real 
estate features, and product and destination reports.

GLB works closely with national organizations, such 
as NMMA and MRAA, as well as with state and local 
marine associations, such as LEMTA, MBIA, and 
BIAUNY to deliver our magazine to attendees and 
participants at selected boat shows and boating 
events during the course of the year. At these shows, 
GLB will be read by qualified prospects for new boats, 
marine industry products, and other high-quality luxury 
items.



READERS: Controlled Yacht Club & Marina Distribution  

CLASSIFIED ADS
FOR BUSINESSES

ISSUE & CLOSING DATES

ADVERTISE AT GREAT LAKES BOATING ONLINEINLAND WATERWAYS
The 2,000 unique visitors to our websites each month are a strong 
testimonial of our visibility among boaters. GreatLakesBoating.com 
and GreatLakesBoatingFederation.org provide boaters with an 
emporium of up-to-date news, weather and resources they need, as 
well as special features like virtual boat shows and travel guides to 
ports of call. For more information about advertising on our website,  
visit GreatLakesBoating.com. Click on the “Advertise” button in the 
masthead for our rates and the extent of our readership reach, 
online and in the water.

 

Own a boat

Are in the market for a new boat

Make purchases based upon articles read in Great Lakes Boating

Live near the water

Have attended college

Boat with their children

Fish

Median Age ................................................................................... 46
Average Household Income ................................................$113,350
Number of Boats Owned in Lifetime.............................................4.7
Average Boat Length ............................................................. 27 feet

 ISSUE DATE CONTRACT DUE NEWSSTAND DATE

$10 per line, 5 words per line, 5 lines
minimum. Send ads and contact info
to classifieds@greatlakesboating.com
for placement and pricing. No ads are
accepted over the phone. Photos with
ads are an additional $25 each.

Payment for classi eds ads must be
received prior to insertion.

Source: Publisher’s Statement; Verified Readership Survey

 LOCATION (3x) (6x) (12)  PIXELS

 Top Banner $425 $385 $340 728 x 90
 Bottom Banner $325 $290 $260 728 x 90
 Sidebar Block $275 $250 $220 250 x 350

Great Lakes Boating does not stop at the borders 
of the Great Lakes, nor do serious Great Lakes 
boaters. Nearly every boater dreams of navigating 
the large Great Lakes, as well as exploring the 
many smaller lakes and waterways that 
encompass the Great Loop Route. We have 
expanded our boundaries to meet demand. Now, 
no matter where Great Lakes boaters choose to 
go, they will find GLB waiting for them in their 
favorite ports of call.

MATERIALS CLOSING DATE

P
R

IN
T 

/ 
O

N
LI

N
E

WWW.GREATLAKESBOATING.COM

February	 1/5/2017	 1/12/2017	 2/1/2017

April	 2/9/2017	 2/16/2017	 3/22/2017

June	 4/6/2017	 4/13/2017	 5/22/2017

August	 6/8/2017	 6/15/2017	 7/22/2017

October	 8/10/2017	 8/17/2017	 9/22/2017

December	 10/12/2017	 10/19/2017	 11/22/2017
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Harris Publishing, Inc.  360 B. Street, Idaho Falls, Idaho 83402

Mary Sanner — Account Executive
marys@greatlakesboating.com  314-285-6990

Greg Larsen —Publisher
glarsen@greatlakesboating.com  208-542-2216




